
The Nebraska State Education Association has enjoyed great success on social media this year. Our 
accounts are as follows:   

• Mobile app: Search App Store or Google Play for “Nebraska State Education Association” 
• Social Media accounts: 

o Facebook: https://www.facebook.com/nsea.org 
o Twitter: https://twitter.com/nsea_org 
o Instagram: https://www.instagram.com/nsea_org 
o Snapchat: nsea.org 

Some social media highlights this year:  

Facebook: 

The political climate among educators has clearly 
been a factor in a higher engagement rate on social 
media. This post, prior to the confirmation of Betsy 
DeVos as Secretary of Education, reached more than 
40,000 people. It was shared 217 times, and had 
nearly 200 reactions.  

Similarly, on a statewide level, the video posted to 
our page of a former Nebraska Teacher of the Year, 
Tim Royers, testifying to the Nebraska Legislature’s 

Education Committee opposing a bill that would 
allow charter schools, reached more than 37,000 
people, had 183 shares, and 269 reactions.  

Likes to the page steadily increase, with a large jump 
happening the day of Betsy DeVos’ confirmation 
hearing (Jan. 16, 2017) when we gained 48 likes on 
that day alone.  

Facebook ads:  

We’ve used a lot more Facebook ads in recent 
months, targeting specific areas for political 
campaigns and raising political awareness. When our 
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s with less than 24 hours’ notice, we placed ads encouraging members to attend. These ads reached 
more than 17,000 people in the Omaha area, and helped to increase attendance at those events to have 
our member voices heard.  

Ads placed for recommended candidates in both the primary election (May 2016) and general election 
(November 2016) saw impressive results as well, at an affordable cost. Ads were set to pay per click, 
with a $100 lifetime budget for each ad. 

  



On Twitter, political posts again took top spots:  

 

Our Instagram account continues to gain followers: 

 

 

 

 

 

 

 



 

 

 

And while our Snapchat account hasn’t received quite as much following, we have been using it to place 
geofilters at locations where our younger members will be present. Our most recent success has been 
the filter we placed at the Educators Rising conference, which was attended by approximately 300 high 
school students. The filter encompassed the entire University of Nebraska-Lincoln Student Union from 8 
a.m. to 4 p.m. It had 335 impressions, was used 158 times, and viewed 8,704 – and only cost $10. We 
are eagerly looking for more chances to use these social media techniques as the opportunities present 
themselves.  

 

 


